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The Chopping CompanyMessaging guidelines

The purpose of this document is to outline The Chopping 
Company’s core messaging. 

All parties should use this messaging when describing the 
company or developing materials for the company, in order to 
ensure that all communication is consistent and contributes  
to the company’s core objectives. 

1   High level messaging

2   Key messages for all audiences

3   Customer specific messages
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High level messaging
The following is the agreed high level messaging that should be used 
consistently by all parties when describing The Chopping Company in 
short form. More detailed descriptions can, of course, be tailored to the 
context but should always be built around the core messaging. 

Using this messaging is particularly important for company profiles and 
descriptions, where referring to the company consistently will contribute  
to much stronger brand awareness.
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The Chopping CompanyHigh level messaging

The Chopping Company is 
pioneering a unique solution for 
improving the affordability and 
efficiency of home heating.
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The Chopping Company

In an age of sophisticated solutions, we’ve got used to thinking something is 
only working when it’s on. Here at The Chopping Company, we know that 
sometimes you are better off.  

Chopping simply means regularly switching systems off for short periods of 
time without affecting their operation. The off period makes no difference to 
performance but makes a big difference in saving energy and reducing costs. 

Our first product is the Chop-Cloc, a simple retrofit device that saves up to 30% 
on home heating bills. It works by inserting 15 to 45 minute off-periods to take 
advantage of radiant heat from the building fabric and contents. Chop-Cloc pays 
for itself within a year and delivers an average saving of £120 per annum. 

Our mission is to make Chopping possible wherever we can; saving people 
money, reducing consumption and creating a real revolution in efficiency.  
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Key messages
The following are the key messages that are relevant to all audiences.  
If everyone understood these things, there would be no barriers to the 
widespread adoption of Chopping. 

All content produced by, or referring to, The Chopping Company should 
aim to convey as many of these messages as possible.
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The Chopping CompanyKey messages

• Installing Chop-Cloc can save up to  
30% on your heating bills 

• Chopping will either save you money 
on your bills or allow you to have your 
heating on more without paying more

• The cost to energy saving/carbon 
reduction ratio of Chop-Cloc is very 
attractive

• Chopping is completely unique to  
The Chopping Company  

• Chop-Cloc is one of the few heating 
efficiency devices that is low-cost,  
fast-payback and very easy to install

• Installing a Chop-Cloc will save energy 
even if users never touch it again

• Whatever your heating system, however 
you use it, Chopping will make it more 
efficient

• Chop-Cloc is one of the lowest cost, 
least effort and quickest ways of 
achieving energy efficiency targets

• Chop-Cloc is one of the only domestic 
energy saving devices that lets you 
choose how much you save

• Chop-Cloc is very easy to use, and you 
don’t even have to use it if you don’t 
want to

• There’s more to Chopping than the  
Chop-Cloc
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Customer specific messages
The following matrix shows the key messages that are relevant to  
The Chopping Company’s target stakeholders. When developing  
content or materials for a specific stakeholder group, these are the  
messages to convey. 
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The Chopping CompanyCustomer specific messages

Homeowners

For those who struggle to pay 
heating bills, Chop-Cloc saves 
you up to 30% with no need to 
be cold 

For those who don’t enjoy paying 
bills, Chop-Cloc allows you to 
have the heating on more without 
paying more

Social housing providers

Reduces the risk of bad debt

One of the easiest, lowest 
cost means of meeting energy 
efficiency targets

Easy to fit alongside other 
technologies

Off-grid homes

Extends the life of your tank

Offsets the spiralling cost of 
heating oil

Private landlords

Reduces the risk of bad debt

Easy to fit alongside other 
technologies

Opportunity to distinguish your 
offering

Installers / wholesalers

Easy to fit alongside other 
technologies 

Opportunity to distinguish your 
offering

Utilities

Chopped time as an 
engagement tool

One of the easiest, lowest 
cost means of meeting energy 
efficiency targets

Opportunity to distinguish your 
offering

Investors

Unique IP, team backgrounds, 
why current heating systems 
need a new approach

Heating manufacturers

Why current heating systems 
need a new approach, science of 
comfort, concept of radiant heat

Note: Messages in blue are examples of messages that are only relevant to 

specific customer groups and may not be relevant in a general context.
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Fuel poverty groups

For those who struggle to pay 
heating bills, Chop-Cloc saves 
you up to 30% with no need to 
be cold

One of the easiest, lowest 
cost means of meeting energy 
efficiency targets

Easy to fit alongside other 
technologies

Solar PV installers

Easy to fit alongside other 
technologies

Opportunity to distinguish your 
offering

Policy makers 

One of the easiest, lowest 
cost means of meeting energy 
efficiency targets

Green deal assessors

One of the easiest, lowest 
cost means of meeting energy 
efficiency targets

Easy way to familiarise people 
with the benefits of energy saving 
technologies

Academics

Unique IP, team backgrounds, 
why current heating systems 
need a new approach

Small businesses

For those who struggle to pay 
heating bills, Chop-Cloc saves 
you up to 30% with no need to 
be cold 

For those who don’t enjoy paying 
bills, Chop-Cloc allows you to 
have the heating on more without 
paying more

Green deal providers

Easy way to familiarise people 
with the benefits of energy saving 
technologies

Easy to fit alongside other 
technologies

Opportunity to distinguish your 
offering

Note: Messages in blue are examples of messages that are only relevant to 

specific customer groups and may not be relevant in a general context.



Contact
These messaging guidelines were developed by Life Size Media.  
For any questions or further information, please contact:

Alisa Murphy 
alisa@life-size-media.com
+44 (0)203 626 0009

THANK 
YOU


